


We’re inviting High End Luxury Brands
to JOIN us in the Launch of Billionaire Magazine

You’re invited as a potential Brand to join Brands like The Bitcoin Mansions where homes range from 
$250 million to $500 million. There is NO advertising fees ever to qualifying Brands and the Featured 
Brands will receive 6-8 pages of coverage in our digital magazine. We are selecting only 12-15 Brands for the 
launch of our Magazine. Our magazine is not your traditional magazine as we have a unique offering where 
your Brand is accepted as a Featured Brand based on your Subscriber base size and Social Media following 
numbers.

Our marketing approach is based on the number of subscribers your brand can deliver Billionaire 
Magazine to. So as an example if each brand has 1 Million subscribers then your brand will receive 10X 
the viewers based on ALL Brands being Featured with their subscriber base. This allows your trusted Brand 
to gain NEW subscribers 10X New potential subscribers. Additionally, ALL selected Brands will be 
prominently featured on our Billionaire Magazine Web site and through ALL Brands Social Media 
platfroms. We include tracking URL Links to verify that each Brand is delivering their full potential of 
subscribers and to their followers. The subscriber campaigns is delivered 4x per month so that we get the 
latest pool set from subscribers views.

As a Bonus when a Brand is signed up for a 6 month campaign for 8 page Featured coverage we’ll 
also create exclusive MAGAZINE COVERS delivered to your own subscribers.

Why are Subscribers so important?

With your subscribers you own the data and thereby there are no gatekeepers and no delays in delivery. 
Billionaire Magazine has created the marketing system to building your subscribers 10X and letting your 
Brand gain new valued potential buyers from other High-End Brands allowing your Brand to funnel new 
subscribers to your landing page and lead capture system. Your Brand’s new subscribers are 100% your 
Brand’s subscribers and not controlled by any 3rd party platform. These new subscribers are extremely 
valuable for all your marketing campaigns. We Help build this successful campaign via partnering with other 
High-End Brands to your Brands Benefit. 

As GRANT CARDONE tells his students,
the #1 Successful Marketing approach is Email Marketing via Sale Funnels

everything else is 2nd to your Subscriber database.

Submit your Brand entry at the following link with your information on your Brand’s subscriber base 
and your social media follower numbers.

SUBMIT YOUR BRAND HERE:
https://billionairemagazine.info/submit-your-brand-here/

We will get back to ALL Brands invited to have a Zoom call to discuss all the details to submitting your 
content for inclusion in our Billionaire Magazine available worldwide. So hurry with your submission as we 
will close the door for the Launch issue as soon as we have agreed to partner with qualifying Brands. We 
anticipate to launch the first issue within 60 days.

Thank you for your participation,

BILLIONAIRE MAGAZINE
Publisher & Editor JP DZAHR
Available on Signal App Worldwide
Not on WhatsApp >>> move to Signal 2.0
Signal App user name: NextGenUSA.90
Email: contact@billionairemagazine.info
https://billionairemagazine.info



The Billionaire Magazine concept brings together
the Best in its Class of High End Brands. 

The Billionaire High-end luxury brands distinguish themselves from everyday brands through several 
key characteristics:

1) Exclusivity and Rarity: Luxury brands are often associated with exclusivity and rarity, which are 
fundamental to their appeal. Consumers are willing to pay a premium for products that are scarce and 
exclusive, such as diamonds or limited-edition fashion items.

2) Superior Performance and Craftsmanship: Luxury brands are expected to deliver superior performance 
and craftsmanship. They connect with customers by being the best in their field and offering products that are 
meticulously crafted and of the highest quality.

3) Brand Values and Positioning: Luxury brands maintain a well-defined set of values, such as heritage, 
prestige, and innovation. These values are crucial for establishing a unique brand positioning in a competitive 
market. Additionally, new luxury consumers are increasingly valuing sustainability, transparency, and social 
responsibility, which are becoming integral to luxury brand identities.

4) Emotional and Experiential Connection: Luxury brands create an emotional connection with their 
customers by offering unique and personalized experiences. This connection goes beyond the product 
itself and includes the overall brand experience, making customers feel special and part of an exclusive 
community.

5) High Price Points and Iconic Marketing: Luxury brands often have high price points, which are justified 
by their quality, exclusivity, and the aspirational value they offer. They also engage in elaborate marketing 
campaigns to maintain an aura of exclusivity and desirability.

6) Innovation and Digital Integration: While maintaining exclusivity, luxury brands are also innovating by 
integrating digital tools and platforms, such as e-commerce and social media, to reach a wider audience 
without compromising their brand image. This digital presence helps increase sales and brand loyalty.

These elements collectively set high-end luxury brands apart from more accessible, everyday brands, which 
typically focus on mass production, affordability, and broader market appeal.

For Advertisers

• 1/4 Page Ad Space $5,000.00

• 1/2 Page Ad Space $10,000.00

• Full Page Ad Space $20,000.00







TRUTH about FOLLOWERS vs SUBSCRIBERS

The Path to SUCCESS
Owning your Data aka YOUR SUBSCRIBERS
• When you have your own subscribers 
• Owning your Data means you own a name and email address 
• Owning your Data means you can send to 100% of your subscribers your Newsletter
• Owning your Data means there are no Gatekeepers
• Owning your Data means you have trackable statistics and analytics
• Owning your Data means you can see results from sales and inquiries
• Owning your Data means you have real data and real people wanting your product or info
• Partnering with other major brands to bring their customer base to your brand is HUGE
• Capturing New Subscribers via a partnering program is to the benefit of all involved
• When you can Grow your Subscribers 10x or 20x you have achieved Greatness in your 
marketing campaign
• Having Data ownership is the path to success and results

How to Become an Influencer vs. INFLUENTIAL
(TRUTH about FOLLOWERS & SUBSCRIBERS)

By Mike Sherrard
https://www.youtube.com/watch?v=-SHVXcFo648  



TRUTH about FOLLOWERS vs SUBSCRIBERS

The Path to FAILURE and DISAPPOINTMENT
Having Followers on 3rd party Social Media Platforms
• Means You own Nothing, All your Followers belong to the Social Media Platform
• The bigger your numbers the less reachable they are
• These Social Media Platforms have the impossible task to send your data for free
• Social Media Platforms can only reach 10%-15% of your Followers, otherwise these 
platforms would crash and burn
• Are these Followers even REAL? Have you tested them? What are your results?
• Timelines of reaching Followers can be weeks or months in delay
• Not your Data means no tracking of sending out your event
• Not your Data means no tracking of open rates
• Not your Data means no tracking of click through rates
• Not your Data means no tracking of sales rates from an event
• Not your Data means No independent or 3rd party analytics 
• Depending on a 3rd party Social Media Platform that can give you skewed, crooked & 
questionable results
• What are the value propositions when you don’t own your data or your followers
• 3rd party Social Media Platform are HIGH RISK, your Brand can be suspended, banned or 
locked out
• Invest years to build your followers and countries can ban your Social Media Platform
• Invest years to build your followers and you risk that governments can shut down your 
Social Media Platform
• Is the investment worth it?
• Are the numbers real? Meaning can these Social Media platforms prove they can monetize 
your product or services?
• Your Followers don’t actually means as much as you think.
• Having 1M Followers doesn’t make you rich in fact most of them are broke
• Are your Numbers just Vanity numbers?
• Most of your Followers are not in your product or service demographics
• Often time they are just purchased Followers via Facebook do you think they are even 
REAL 
• Many Followers are just FAKE Bots from India or other countries that could never buy your 
products or services
• Many are from 3rd world countries that follow your Brand but will never buy your products or 
services
• So what good are your Followers if only 1% of them are potential buyers?
• Do you have 1000 TRUE Buyers and can you reach them Today when you introduce a new 
product or service?



1/4 Page
Ad Space $5,000.00

1/4 Page
Ad Space $5,000.00

1/2 Page
Ad Space $10,000.00



Full Page
Ad Space $20,000.00

QUALIFYING BRAND PARTNERS will not have any advertising fees. We do 
have a monthly production fee of $5,000. This covers all our production 
costs and time involved with your art department in getting all artwork, 

graphics, photos, and interviews for your Brand to have the Best coverage 
in a 8 Full page coverage in Billionaire Magazine. The magazine is fully 

interactive with LIVE interactive links to your Web sites, plus email 
addresses if needed and as an additional bonus LIVE YouTube videos are 

shown right on your Brands 8 page magazine spread.

Each qualifying Brand partner will be receiving $160,000 of advertising 
based on their Subscriber base numbers and Social Media numbers.

We anticipate delivering to 3,000,000+ subscribers in our first issue.  

Submit Early to get your Brand in Billionaire Magazine.
https://billionairemagazine.info/submit-your-brand-here/


